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Ordinance and Syllabus for BBA under CBCS Pattern (2015-16 

onwards) Bachelor of Business Administration (BBA) 

Three-Year (Six-semester) Full-Time Programme 

The examination for the Degree of Bachelor of Business Administration (BBA) shall consist of 

six semesters. 

An academic year shall consist of two semesters: 

Odd Semester (I, III & V Semesters): July to December 

Even Semester (II, IV and VI Semesters): January to 

June 

The academic calendar for each semester shall be notified by the University well before 

the commencement of the semester. 

Eligibility: 

Any candidate having passed the Intermediate (10+2) Examination in any discipline, from a 

recognized Examination Board, shall be eligible to apply for the course. The other terms and 

conditions shall be applicable as per University norms. 

Students are requested to go through the ordinances of the University relating to the Choice Based 

Credit System in detail. These ordinances are available on the official website of HNB Garhwal 

University Srinagar Garhwal. (www.hnbgu.ac.in) 

Semester Pattern: 

A semester shall normally extend over a period of 15 weeks. Each week shall have 30 hours of 

instruction including lab/field/project work as applicable. 

There shall be two sessional tests and one End-semester examination. The sessional test shall carry 30 

% of the total marks of the course. The marks of sessional tests shall be taken into account for 

computation of Grades. Evaluation shall be done on a continuous basis during each semester. 

Sessional tests may employ one or more assessment tools such as objective tests, assignments, paper 

presentation, laboratory work, etc. suitable to the course. This requires an element of openness. 

Students shall compulsorily attend two sessional tests. The sessional test as a part of the continuous 

internal assessment shall be conducted and evaluated by the teacher offering the course. There shall be 

written End-semester examination which shall carry 70% of total marks assigned for the course. 

Credits 

The entire course of BBA shall be of 140 credit, which includes 2 Ability- Enhancement Compulsory 

Courses (AECC), with total 4credit points(2 credits per each course),2 Skill-Enhancement Courses 

(SEC),for 4 credit points(two credit per each course),4 Discipline Specific Elective courses (DSE) for 

24 credit points (6 credits per each course),4 Generic Elective/Inter-disciplinary courses for 24 credit 

points (6 credits per each course) and 14Discipline Specific Core Courses(DSC) for 84 credit points(6 

credits per each course). 

Credit defines the quantum of contents/syllabus prescribed for a course and determines the number of 

hours of instruction required per week. Thus, normally in each of the courses, credits shall be assigned 

on the basis of the number of lectures / tutorials / laboratory work/ project work and other forms of 

learning required to complete the course contents in a 15-week schedule: 

1 Credit = 1 hour of lecture/instruction per week (1 Credit course = 15 hours of lectures per semester). 

Instruction can be in the form of lectures / tutorials / laboratory work / fieldwork or other forms. In 

determining the number of hours of instruction required for a course involving laboratory/field-work, 3 

hours of laboratory /field work shall be considered equivalent to 1 hour of lecture. 

Course Numbering- BBA shall be identified by the following code-SOM/BBA



Department of Business Management 

Details of Course for Three Year Bachelor of Business Administration (BBA) 

Course Course: Credits 

I Core Course Theory + Tutorials(5+1) 

14X5=70 

 

 
14 Papers 14X1=14 

 

 

 

 
 

II Elective Course 

(A) General Elective/Interdisciplinary - 

Courses(GEC)- 4 
4X5=20

 

4X1=4 

 
 

(B) Discipline Specific Elective Courses(DSE)- (4) 4X5=20 

4X1=4 

 
 

III Ability Enhancement Courses (AECC) 

A . Ability Enhancement compulsory Courses 2 X2=4 

(2Papers of 2 credits each) 

Env. Science/English/MIL Communication 

B. Skill Enhancement Courses (SEC) 2 X 

2=4 (2 Papers of 2 credits each) 
 

Total credit= 140 

 

 

 

 

 

 

 

  



Course Structure for Choice Based Credit System in BBA Programme 2015-16 

Department of Business Management 

 
Bachelor of Business Administration (BBA) - Three Years 

Under Choice Based Credit System (CBCS) 
 

Discipline Specific Core Course (Six Credit 

Each) SOM/BBA/DSC-101: Management & Organization Behavior 

SOM/BBA/DSC-102: Business Statistics 

SOM/BBA/DSC-201: Human Resource Management 

SOM/BBA/DSC-202: Business Accounting 

SOM/BBA/DSC-301: Managerial Economics 

SOM/BBA/DSC-302: Principles of Marketing 

SOM/BBA/DSC-303: Management Accounting 

SOM/BBA/DSC-401: Business & Marketing Research 

SOM/BBA/DSC-402: Macroeconomics 

SOM/BBA/DSC-403: Financial Management 

SOM/BBA/DSC-501: Quantitative Techniques for Management 

SOM/BBA/DSC-502: Legal Aspects of Business 

SOM/BBA/DSC-601: Business Policy and strategy 

SOM/BBA/DSC-602: Financial Institutions and Markets 
 

Generic Elective/ Interdisciplinary Courses (GEC) (Six Credit Each) 

 

SOM/BBA/GEC-103: Entrepreneurship Development SOM/BBA/GEC-203: Production 
and Operations Management SOM/BBA/GEC-304 A1:  Econometrics 

SOM/BBA/GEC-304 A2: India’s Diversity and Business 
SOM/BBA/GEC-404 A1: Ethics and Corporate Social Responsibility 
SOM/BBA/GEC-404 A2: Tax Planning 

 

Discipline Specific Elective (Six Credit 

Each) Finance Group 

 

SOM/BBA/DSE-I-F-503 A1: International Finance  

SOM/BBA/DSE-I-F-503 A2: Finance Modelling and Derivatives 

SOM/BBA/DSE-I-F-504 A1: Investment Banking and Financial Services 

SOM/BBA/DSE-I-F-504 A2: Investment Analysis and Portfolio Management 

SOM/BBA/DSE-I-F-603 A1: Project Appraisal 

SOM/BBA/DSE-I-F-603 A2: Business Analysis and Valuation 

SOM/BBA/DSE-I-F-603 A3: Strategic Corporate Finance 

SOM/BBA/DSE-604: Research Project & Viva-Voce 
 

Marketing Group 

SOM/BBA/DSE-II-M-503 A1: Consumer Behavior 

SOM/BBA/DSE-II-M-503 A2: Retail Management 

SOM/BBA/DSE-II-M-504 A1: Marketing of Services 

SOM/BBA/DSE-II-M-504 A2: International 

Marketing 

SOM/BBA/DSE-II-M-603 A1: Personal selling and Sales Force 

Management SOM/BBA/DSE-II-M-603 A2: Advertising and Brand Management 

SOM/BBA/DSE-II-M -603 A3: Distribution and Supply Chain Management 

SOM/BBA/DSE-604: Research Project & Viva-Voce



Human Resource Group 

 
SOM/BBA/DSE-III-HR-503 A1: Training and Development 

SOM/BBA/DSE-III-HR-503 A2: Performance and Compensation 

Management SOM/BBA/DSE-III-HR-504 A1: Management of Industrial 

Relations SOM/BBA/DSE-III-HR-504 A2: Talent and Knowledge 

Management SOM/BBA/DSE-III-HR-603 A1: HRD; System and Strategies 

SOM/BBA/DSE-III-HR-603 A2: Counselling and Negotiating Skills for 

Manager SOM/BBA/DSE-III-HR -603 A3: Cross Cultural HRM 

SOM/BBA/DSE-604 : Research Project & Viva-Voce 

 

Global Business Group 

SOM/BBA/DSE-IV-GB-503 A1: Global Business Environment 

SOM/BBA/DSE-IV-GB-503 A2: Multinational Business Finance 

SOM/BBA/DSE-IV-GB-504 A1: International Trade Policy and Strategy 

SOM/BBA/DSE-IV-GB-504 A2: Transactional and Cross Cultural 

Marketing 

SOM/BBA/DSE-IV-GB-603 A1: International Distribution and Supply Chain 

Management SOM/BBA/DSE-IV-GB-603 A2: International Accounting and Reporting 

System SOM/BBA/DSE-IV-GB -603 A3: International Joint Ventures, Mergers and 

Acquisitions SOM/BBA/DSE-604: Research Project & Viva-Voce 

 
 

In semester V & VI candidate may choose any one group from the above list. Group size for DSE Options 

may be about 15-20 Students per group 

 
Ability Enhancement Compulsory Courses (Two Credits each) 

SOM/BBA/AECC - 104 : Environmental Sciences 

SOM/BBA/AECC - 204 : English/Modern Indian Language 

(MIL) 

 
 

Skill Enhancement Elective Courses (Two Credits each) 

SOM/BBA/SEC- 305 A1: IT Tools for Business 

SOM/BBA/SEC- 305 A2: Personality development and Communication 
Skills SOM/BBA/SEC- 305 A3: E- Commerce 

SOM/BBA/SEC- 305 A4: Statistical Software 

Package(s) SOM/BBA/SEC- 405 : Summer Internship & Viva-

Voce



Bachelor of Business Administration (BBA) Year-I 
 

 
SEM 

 
COURSE OFFERED 

 
COURSE NAME 

 
CREDIT 

HOURS 

PER 

WEEK 

 
COURSE TYPE 

I SOM/BBA/DSC-101 Management & 

Organization Behaviour 

6 6 Discipline 

Specific Core 

Course 

SOM/BBA/DSC-102 Business Statistics 6 6 Discipline 

Specific Core 

Course 

SOM/BBA/GEC-103 Entrepreneurship 

Development 

6 6 Generic 

Elective/Inter 

disciplinary Course 

SOM/BBA/AECC-104 Environmental Science 2 4 Ability 

Enhancement 

Compulsory Course 

Total Credits in this semester 20 22  

II SOM/BBA/DSC-201 Human Resource 

Management 

6 6 Discipline 

Specific Core 

Course 

SOM/BBA/DSC-202 Business Accounting 6 6 Discipline 

Specific Core 

Course 

SOM/BBA/GEC-203 Production and 

Operations Management 

6 6 Generic 

Elective/Inter 

disciplinary Course 

SOM/BBA/AECC-204 English/ Modern Indian 
Language (MIL) 

2 4 Ability 

Enhancement 

Compulsory Course 

Total Credits in this semester 20 22  



Bachelor of Business Administration (BBA) Year-II 

 
 

SEM 
COURSE 

OFFERE 

D 

COURSE NAME CREDI 
T 

HOUR 

SPER 

WEEK 

COURSE 
TYPE 

III SOM/BBA/ DSC-301 Managerial Economics 6 6 Discipline 

SpecificCore 

Course 

SOM/BBA/ DSC-302 Principles of Marketing 6 6 Discipline 

SpecificCore 

Course 

SOM/BBA/DSC-303 Management Accounting 6 6 Discipline 

SpecificCore 

Course 

SOM/BBA/GEC- 

304-A1/ A2 

Econometrics/ 

India’s Diversity and 

Business 

6 6 Generic 

Elective/Inter 

Disciplinary 

Course 

SOM/BBA/SEC- 

305-A1/ A2/ A3/ 

A4 

IT Tools for Business/ 
Personality 
Developmentand 

Communication 

Skills/E- Commerce/ 

Statistical Software 

Package(s) 

2 4 Skill 

Enhancemen

t Course 

Total Credits in this semester 26 28  

IV SOM/BBA/DSC-401 Business & Marketing 
Research 

6 6 Discipline 

specific Core 

Course 

SOM/BBA/DSC-402 Macroeconomics 6 6 Discipline 

specific Core 

Course 

SOM/BBA/DSC-403 Financial Management 6 6 Discipline 

specific Core 

Course 

SOM/BBA/GEC- 

404-A1/A2 

Ethics and Corporate 

SocialResponsibility/Tax 

Planning 

6 6 Generic- 

Elective/Inter 

disciplinary 

Course 

SOM/BBA/SEC- 405 Summer Internship 

& Viva-Voce 

2 4 Skill 

Enhancemen

t Course 



 

Total Credits in this semester 

 

26 

 

20 

 



Bachelor of Business Administration (BBA) Year- III 
 
SEM 

COURSEOFFERED COURSE NAME CREDIT HOURS 

PER 

COURSE TYPE 

V SOM/BBA/DSC- 

501 

Quantitative Techniques 

for Management 

6 6 Discipline specific Core 

Course 

SOM/BBA/DSC- 

502 

Legal Aspects of 

Business 

6 6 Discipline specific 

Core Course 

Students are required to choose one group and select two 
papers from this group as specified here under Discipline Specific 
Elective (DSE). The groups comprise of Finance(F), 
Marketing(M), Human 

Resource(HR),Global Business Management(GB) 

 

SOM/BBA/DSE- 

I-F-503A1/A2 

International Finance 

(Or) 

Finance Modelling and 

Derivatives 

 
 

 

 

 
 

 

 
6 

 
 

 

 

 
 

 

 
6 

 
 

 

 

 
 

 

Discipline Specific 

Elective Course 

SOM/BBA/DSE- 

II-M-503 A1/A2 

Consumer Behaviour 

(Or) 

Retail Management 

SOM/BBA/DSE- 

III-HR-503 

A1/A2 

Training and 

Development 

(Or) 

Performance and 

Compensation 

Management 

SOM/BBA/DSE-IV- 

GB-503 A1/A2 

Global Business 
Environment 

(Or) 

Multinational Business 
Finance 

 SOM/BBA/DSE-I- 

F-504A1/A2 

Investment Banking and 

Financial Services 

(Or) 
Investment Analysis and 

Portfolio Management 

 
 

 
 

 

 
6 

 
 

 
 

 
 

 
6 

 
 

 
 

 
 

 
Discipline Specific 

Elective Course 

SOM/BBA/DSE 

-II-M-504- 

A1/A2 

Marketing of Services 

(Or) 

International Marketing 

SOM/BBA/DSE- 

III-HR-504 - 

A1/A2 

Management of 

Industrial Relations 

(Or) 

Talent and Knowledge 

Management 

SOM/BBA/DSE-IV- 

GB-504- A1/A2 

International Trade 

Policy and Strategy 

(Or) 

Transactional and Cross 

Cultural Marketing 

Total Credits in this semester 2

4 

2

4 

 



 

 

SEM 
 
COURSE 

OFFERED 

 
COURSE NAME 

 
CREDIT 

HOURS 

PER 

WEEK 

 
COURSE TYPE 

 

 
VI 

SOM/BBA/DSC- Business Policy and 6 6 Discipline 

601 strategy specific Core 

  Course 

SOM/BBA/DSC- Financial Institutions and 6 6 Discipline 

602 Markets specific Core 

  Course 

SOM/BBA/DSE- Project Appraisal (Or) 6 6  

I-F-603- 

A1/A2/A3 

Business Analysis 
and Valuation (Or) 
Strategic Corporate 

 

 Finance. 
Discipline Specific 

  Elective Course 

SOM/BBA/DSE- Personal selling and Sales  

II-M-603- 

A1/A2/A3 

Force Management (Or) 
Advertising and Brand 

Management (Or) 

 

 Distribution and Supply 
Chain 

 

 Management  

SOM/BBA/DSE- HRD; System and  

III-HRM-603- 

A1/A2/A3 

Strategies 

(Or) 
Counseling and Negotiating 

 

 Skills for Managers  

 (Or)  

 Cross Cultural HRM  

SOM/BBA/DSE- International Distribution  

IV-GB-603- 

A1/A2/A3 

and Supply Chain 

Management 
(Or) 

 

 International Accounting 
and 

 

 Reporting System  

 (Or)  

 International Joint 
Ventures, 

 

 Mergers and Acquisitions.  

SOM/BBA/DSE- Research Project & Viva 
Voce 

6 6 Discipline Specific 

604 Elective Course 

Total Credits in this 
semester 

24 24 24 
 



First Semester 
Title: Management & Organization Behaviour 

Subject Code: SOM/BBA/DSC-101 Contact Hours: 90 Hours 

Work Load: 06 Hours per week Credit Points: 06Course contents: 

 
COURSE OUTCOMES: - 

 

CO1- Students will be able to demonstrate the applicability of analyzing the complexities associated with 

management of individual behaviour in the organization. 

CO2- Students will be to work efficiently in teams. 

CO3- Students will be able to develop effectiveness in the organization. 

CO4- Students will be able to demonstrate conceptual skills of management in various functional areas. 

 

 

 

 

 

Title: Business Statistics 

 
Subject Code: SOM/BBA/DSC-102 Contact Hours: 90 Hours 

Work Load: 06 Hours per week Credit Points: 06 

 

 

COURSE OUTCOMES 

After completion of the course student would be: 

CO 1: Student will be competent enough to deal with various type of statistical terminology in the context of 

business application. 

CO2: Student will be competent enough to use the statistical and graphical techniques in Data analysis. 

CO 3: Student will competent enough to find the correlation and dispersion  among variables. 

CO 4: Student will solve a range of problems in business by using statistical applications. 

CO 5: Student will be able to create and apply Hypothesis in  business and research. 

 
 

  



 

Title: Entrepreneurship Development 

Subject Code: SOM/BBA/GEC-103 Contact Hours: 90 Hours 

Work Load: 06 Hours per week  Credit Points: 06 

 

 
COURSE OUTCOMES: - 

CO1- Students will be able to apply the process of starting a new business enterprise. 

CO2- Students will be able to demonstrate the creativity and innovation skills in the organization. 

CO3- Students will be able to apply entrepreneurial skills to manage a family business. 

CO4- Students will be able to apply practical knowledge in Social Organizations like NGO’s and NPO’s. 

CO5- Students will be able apply the financing knowledge to solve financing issues in new ventures. 

 

 

 

Title: Environmental Sciences 

Subject Code: SOM/BBA/AECC-104 Contact Hours: 30 Hours 

Work Load: 04 Hours per week Credit Points: 02 

 
 

Course Outcomes: 

CO1- Students will be able to demonstrate comprehensive understanding of key environmental 

concepts and principles. 

CO2- Students will be competent enough to evaluate environmental issues using a multidisciplinary 

approach. 

CO3- Students will be able to apply sustainable practices and promote environmental stewardship. CO4- 

Students will be able to communicate effectively and collaborate in addressing environmental 

challenges. 

 

Second Semester 

Title: Human Resource Management 

 
Subject Code: SOM/BBA/DSC-201 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 
Course Outcomes 

CO 1: Students will be able to demonstrate a comprehensive understanding of the key concepts and 

techniques involved in essential functions of human resource management. 

CO 2: Students will be able to forecast and plan future human resource requirements. 

CO 3: Students will be able to apply training program in the organization. 

CO 4: Students will be able to apply HRM knowledge in maintaining healthy industrial relations to reduce 

conflicts. 

 

Title: Business Accounting 

 
Subject Code: SOM/BBA/DSC-202 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 



 

 

Course Outcomes: 

CO1- Student will be competent enough in the knowledge about preparation of accounting records.  

CO2- Student will be competent enough to calculate various types of depreciation used in accounting. 

CO3- Student will be able to prepare basic corporate financial statements. 

CO4- Student will be able to apply practical knowledge in analysis and interpretation of accounting 

statements. 

 
Title: Production and Operations Management 

 
Subject Code: SOM/BBA/GEC-203 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 
Course Outcomes 

CO1. Students will be able to explain the key components and processes involved in production and 

operations management. 

CO2. Students will demonstrate forecasting and scheduling techniques in production. 

CO3. Students will be competent enough to use process selection and layout decision techniques. 

 CO4. Students will be able to identify and describe different techniques and tools used for planning and 

controlling production and operations. 

 

Title: English/ Modern Indian Language (MIL) 

 
Subject Code: SOM/BBA/AECC-204 Contact Hours: 30 Hours 

Work Load: 04 Hours per week Credit Points: 02 

 

 
Course Outcomes: 

CO1 – Students will be able to demonstrate understanding of communication theory, types, and modes of 

communication. 

CO1 – Students will be able to identify and overcome barriers to effective communication in personal, 

social, and business contexts. 

CO1 – Students will be able to demonstrate proficiency in speaking. 

CO1 – Students will be able to develop proficiency in writing skills. 

 

 

Semester Three 

 
Title: Managerial Economics 

 
Subject Code: SOM/BBA/ DSC-301 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 

Course Learning Outcome: 

CO1- Students will be able to demonstrate microeconomic concepts and techniques. 



CO2- Students will be able to utilize the production and cost related economical concepts. 

CO3- Students will be able to evaluate and compare alternative courses of action in the competition in 

economy. 

CO4- Students will be able to utilize mathematical models, equations, and graphical representations to 

manage factor market in economics. 

  

Title: Principles of Marketing 

 
Subject Code: SOM/BBA/ DSC-302 Contact Hours: 90 Hours 

Work Load: 06 Hours per week Credit Points: 06 

 

 
Course Outcomes: 

CO1- Students will be competent enough in understanding the role and significance of marketing function 

and business environment. 

CO2- Students will be able to develop strategies for segmentation, targeting and positioning in marketing. 

CO3- Students will develop strategies for product and pricing related decisions in marketing. 

CO4- Students will be able to make strategies for promotion and marketing channels. 

 

Title: Management Accounting 

 
Subject Code: SOM/BBA/DSC-303 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 

COURSE OUTCOMES 

CO 1: Student will be able to know various types of cost involved in production of goods 

CO 2: Students will be able to calculate the break even point in cost volume profit analysis 

CO 3: Students will be able to prepare various types of budget in business. 

CO 4: Students will be able to calculate variance analysis and find out if the variance is favorable or adverse 

 

Title: Econometrics 

 
Subject Code: SOM/BBA/GEC-304- A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 
Course Outcomes 

CO1- Students will be competent enough to analyse economic information in real life applications 

CO2- Students will be able to demonstrate the knowledge of linear regression model. 

CO3- Students will be able to analyse data through various statistical methods. 

CO4- Students will be able to apply various test in detecting problem and finding solution. 

 

 

Title: India’s Diversity and Business 

 
Subject Code: SOM/BBA/GEC-304- A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 



 

COURSE OUTCOMES 

CO 1: Students will be able to demonstrate the different cultural, linguistic, religious, and regional factors 

that contribute to India's diversity. 

CO 2: Students will be able to implement India's diversity  on the country's socio-economic and in  

organization. 

CO 3: Students will be able to identify opportunities and challenges for businesses operating in the country. 

CO 4:Students will be able to develop strategies for businesses to leverage India's diversity for competitive 

advantage. 

CO 5: Students will be able to use diversity as a source of strength and innovation in India's business 

landscape. 

 

 
Title: IT Tools for Business 

 
Subject Code: SOM/BBA/SEC- 305- A1 Contact Hours: 30 Hours 

Work Load: 04 Hours per week  Credit Points: 02 

 

COURSE OUTCOMES 

CO1: Students will be able to use computer. 

CO2: Students will be able to choose right computer parts as per their requirements. 

CO3: Students will be able to use office tools in computer 

CO4: Students will be able to choose right operating system as per their requirements. 

CO5: Students able to use internet for their professional purpose. 
 



 

Title: Personality Development and Communication Skills 

 
Subject Code: SOM/BBA/SEC- 305- A2 Contact Hours: 30 Hours 

Work Load: 04Hours per week Credit Points: 02 

 
Course Outcomes 

CO1- Students will be able to demonstrate increased self-awareness and emotional intelligence 

CO 2- Students will be able to communicate professionally. 

CO3- Students will be able to demonstrate enhanced interpersonal and teamwork skills by effectively 

collaborating and working in teams. 

CO4- Students will be able to demonstrate leadership and decision-making skills by understanding different 

leadership styles 

 

Title: E- Commerce 

 
Subject Code: SOM/BBA/SEC- 305- A3 Contact Hours: 30 Hours 

Work Load: 04Hours per week Credit Points: 02 

 

 
Course Outcomes 

CO1- Students will be able to demonstrate a deep understanding of the key concepts and principles of e- 

commerce. 

CO2- Students will be able to apply practical skills in managing and operating e-commerce platforms. CO3- 

Students will be able to analyse the concepts and practices of Business-to-Business (B2B) e- commerce. 

CO4- Students will be able to compare and choose the various internet networking technologies and 

payment systems used in e-commerce. 

 

Title: Statistical Software Package(s) 

 
Subject Code: SOM/BBA/SEC- 305- A4 Contact Hours: 30 Hours 

Work Load: 04Hours per week Credit Points: 02 

 
Course Outcomes: 

CO1- Students will be able to navigate and utilize a statistical package effectively for data analysis. CO2- 

Students will demonstrate competence in applying statistical analysis techniques using the chosen statistical 

package. 

CO3- Students will be able to incorporate the statistical package in their Research Project, ensuring accurate 

and meaningful data analysis. 

CO4- Students will be able to use alternative statistical analysis tools, such as add-in functions in Excel, and 

make informed decisions about their appropriate use in different scenarios. 

 



Semester Four 

Title: Business & Marketing Research 

 
Subject Code: SOM/BBA/DSC-401 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Outcomes: 

CO1- Students will be able to demonstrate the knowledge of  research and research process. 

CO2- Students will demonstrate knowledge of the fundamental concepts and theories related to research 

design for different types of research. 

CO3- Students will be able to apply the various techniques of data collection and measurement and scaling 

techniques. 

CO4- Students will be able to apply the various techniques of data analysis. 

 

Title: Macroeconomics 

 
Subject Code: SOM/BBA/DSC-402 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Outcomes: 

CO1- Students will be able to demonstrate a deep understanding of the principles and theories that underpin 

macroeconomics. 

CO2- Students will be able to interpret the relationships between key economic variables and their impact on 

the overall economy. 

CO3- Students will be able to implement their knowledge and ability to evaluate the effectiveness of 

monetary and fiscal policies in managing aggregate economic behavior. 

CO4- Students will be able to develop critical thinking skills and the capacity to apply macroeconomic 

principles to real-world scenarios, enabling them to make informed judgments on economic issues and 

policies. 

Title: Financial Management 

 
Subject Code: SOM/BBA/DSC-403 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

COURSE OUTCOMES: 

After completion of the course students would be: 

CO 1: Students will be able to demonstrate their knowledge to various financial management decisions such 

as finance, investment and Dividend decision. 

CO 2: Students will be able to calculate and analyze the various techniques of capital Budgeting decision. 

CO 3: Students will be able to use various approaches related to capital structure decisions. 

CO 4: Students will be able to demonstrate various techniques of leverages which must be kept in mind 

while determining financing decision. 

CO 5: Students will be able to demonstrate various types of inventory management techniques. 

 
Title: Ethics and Corporate Social Responsibility 

 



Subject Code: SOM/BBA/GEC-404- A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

COURSE OUTCOMES 

CO 1: Students will be able to demonstrate the importance of ethics in business and the role of corporate 

governance in maintaining ethical standards. 

CO 2: Students will be able to identify and analyze ethical issues that arise in various business contexts. 

CO 3: Students will develop skills in evaluating the effectiveness of corporate governance practices.  

CO 4: Students will be able to design and implement effective corporate social responsibility strategies that 

align with the organization's goals and values. 

CO 5: Students will be able to apply their knowledge of ethics and corporate governance in real-world 

business settings. 

Title: Tax Planning 

 
Subject Code: SOM/BBA/GEC-404- A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Outcomes: 

CO1- Students will demonstrate a comprehensive understanding of the tax structure for individuals and 

corporations, including its key components and provisions. 

CO2- Students will be able to analyze the implications of the tax structure on financial planning decisions for 

individuals and corporations. 

CO3- Students will demonstrate a thorough knowledge of relevant tax laws and regulations, enabling them to 

apply them accurately and effectively. 

CO4- Students will be able to create tax-efficient strategies and plans for individuals and corporations, 

considering legal and ethical considerations. 

 

Title: Summer Internship & Viva-Voce 

 
Subject Code: SOM/BBA/SEC- 405 Contact Hours: 30 Hours 

Work Load: 04Hours per week  Credit Points: 02 

 

COURSE OUTCOMES: - 

CO 1: Students will be able to demonstrate the ability to apply concepts and theories learned in BBA courses to 

real-world business scenarios during the internship. 

CO 2: Students will be able to work professionally in work environment. 

CO 3: Students will be competent enough to use practical knowledge and experience in a specific area of 

business (e.g., marketing, finance, human resources) through tasks and projects assigned during the internship. 
 
 



 

Semester Five 

 
Title: Quantitative Techniques for Management 

 
Subject Code: SOM/BBA/DSC-501 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 
COURSE OUTCOMES: - 

CO1. Students will be able to demonstrate the knowledge of linear programming in business. 

CO2. Students will be able to demonstrate the knowledge of transportation theory in business. 

CO3. Students will be able to use the knowledge of network analysis in project management. 

CO4. Students will be able to apply quantitative techniques knowledge in decision making. 

 



Title: Legal Aspects of Business 

 
Subject Code: SOM/BBA/DSC-502 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Objectives: 

CO1- Provide students with an overview of the branches of law relevant to business transactions, corporate 

bodies, and related matters. 

CO2- Familiarize students with the legal frameworks and regulations governing commercial activities and 

transactions. 

CO3- Develop students' understanding of how to apply relevant laws to practical commercial situations. 

CO4- Enable students to recognize and evaluate legal risks and implications in business decision-making 

processes. 

Title: International Finance 

 
Subject Code: SOM/BBA/DSE-I-F-503A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
COURSE OUTCOMES 

CO1: Students will demonstrate the understanding of financial issues in international trade. 

CO2: Students will be able to demonstrate the knowledge of foreign exchange management. 

CO3: Students will be able to demonstrate the knowledge of multinational financial system. 

CO4: Students will be able to demonstrate the knowledge of international investment management. 

 
 

 

Title: Finance Modelling and Derivatives 
Subject Code: SOM/BBA/DSE-I-F-503A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 
COURSE OUTCOMES: 

CO1: Students will be able to apply financial modelling principles to build complex financial models. CO2: 

Students will be able to differentiate between different types of financial derivatives and explain their 

features. 

CO3: Students will be competent enough of Greeks on options pricing and portfolio risk  management. 

CO4: Students will be able to use different terms in financial derivatives. 

CO5: Students will be able to explain the features and mechanics of various exotic options. 
 

Title: Consumer Behaviour 

 
Subject Code: SOM/BBA/DSE-II-M-503 A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

Course Outcomes: 

CO 1- Students will demonstrate a comprehensive understanding of the key issues and dimensions of 

consumer behavior. 

CO2- Students will be able to demonstrate the knowledge of consumer needs and motivation to develop 

marketing strategies. 

CO3- Students will acquire the ability to develop marketing strategies as per the groups of consumers. 



CO4- Students will be competent enough to use consumer decision making process. 

 

Title: Retail Management 

 
Subject Code: SOM/BBA/DSE-II-M-503-A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 

Course Outcomes: 

CO1- Students will be able to demonstrate a deep understanding of the core concepts and principles of 

retailing and retail consulting. 

CO2- Students will be able to competent enough to acquire the skills and knowledge necessary to analyze 

retail markets, consumer behavior, and retail strategies. 

CO3- Students will be able to develop the ability to design and implement effective retailing and retail 

consulting strategies. 

CO4- Students will be competent enough to use their critical and creative thinking skills through problem-

solving exercises and case studies in the context of retailing and retail consulting. 

 
Title: Training and Development 

 
Subject Code: SOM/BBA/DSE-III-HR-503 A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

COURSE OUTCOMES 

CO 1: Students will be able to identify the main features and benefits of training and development programs 

in modern organizational settings. 

CO 2: Students will be able to analyze the impact of training and development on employees and 

organizations, including improved performance, productivity, and employee retention. 

CO 3: Students will apply different methods and techniques for designing and delivering effective training 

and development programs that align with the organization's goals and objectives. 

CO 4: Students will be able to develop competitive skills to assess training needs, create training plans, and 

evaluate the effectiveness of training and development programs. 

CO 5: Students will be able to evaluate the effectiveness of training and development programs in promoting 

employee growth, job satisfaction, and organizational success, using relevant performance metrics and 

feedback mechanisms. 

 

Title: Performance and Compensation Management 

 
Subject Code: SOM/BBA/DSE-III-HR-503 A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

COURSE OUTCOMES 

CO 1: Students will be competent enough to understand the concepts and theories related to performance 

and compensation management. 

CO 2: Students will be able to analyze and evaluate the challenges and complexities involved in attracting, 

retaining, and motivating employees in contemporary organizational settings. 

CO 3: Students will be able to develop strategies for designing and implementing performance 



management systems that align with organizational objectives and effectively measure employee 

performance. 

CO 4: Students will be able to apply compensation management techniques to design and administer 

reward systems that motivate employees to perform at high levels and contribute to organizational success. 

 



Title: Global Business Environment 

 
Subject Code: SOM/BBA/DSE-IV-GB-503 A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 

COURSE OUTCOMES 

CO 1: Students will be able to demonstrate the knowledge of the global business environment. 

CO 2: Students will be able to develop understanding of the key issues and challenges involved in the 

macroeconomic environment. 

CO 3: Students will be competent enough to explain the structure of the Indian economy. 

CO 4: Students will be able to demonstrate the concepts of open economy management. 

 

 

Title: Multinational Business Finance 

 
Subject Code: SOM/BBA/DSE-IV-GB-503 A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Outcomes 

CO1: Students will be able to competent enough to gain a comprehensive understanding of the structure and 

dynamics of the international monetary system. 

CO2: Students will be able to identify and describe the functions and responsibilities of key global financial 

institutions. 

CO3: Students will be able to demonstrate an understanding of how financial crises and economic events 

can impact global financial interconnectedness. 

CO4: Students will be able to critically evaluate the policy implications of the international monetary system 

and financial institutions. 

 

Title: Investment Banking and Financial Services 

 
Subject Code: SOM/BBA/DSE-I-F-504 A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

Course Outcomes 

CO1: Students will be competitive enough to understand of the functions and operations of investment 

banks. 

CO2: Students will be able to apply the concepts and strategies of mergers and acquisitions. 

CO3: Students will be able to demonstrate the understanding of the SEBI guidelines on issue management. 

CO4: Students will be able to critically analyze the impact of investment banking practices on financial 

markets and the economy. 

 

Title: Investment Analysis and Portfolio Management 

 
Subject Code: SOM/BBA/DSE-I-F-504 A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

Course Outcomes: 



CO1: Student will be competent enough to explore the return and investment. 

CO2: Students will be able to demonstrate the theoretical concept of investment. 

CO3: Student will be able to use different technical analysis tools in real market. 

CO4: Students will be able to demonstrate the use of different tool to minimize the risk.  

CO5: Students will be competent enough about the market securities. 

 



Title: Marketing of Services 

 
Subject Code: SOM/BBA/DSE-II-M-504- A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 
 

Course Outcomes: 

CO1- Students will be able to demonstrate a comprehensive understanding of the factors contributing to the 

emergence of the service economy and their impact on various industries. 

CO2- Students will be able to analyze and interpret consumption patterns and economic transformations in 

the context of the service economy. 

CO3- Students will be able to identify and evaluate the unique characteristics of services, goods, and 

products, and effectively address the managerial challenges associated with them. 

CO4- Students will be able to apply the marketing mix concept. 

 



Title: International Marketing 

 
Subject Code: SOM/BBA/DSE-II-M-504- A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 
Course Outcomes: 

CO 1- Students will be able to demonstrate a comprehensive understanding of the framework of international 

marketing, including the factors influencing marketing decisions within the intra-firm and environmental 

context. 

CO 2- Students will be able to analyze the business environment. 

CO 3- Students will be able to differentiate between domestic marketing and international marketing. 

CO 4- Students will be competent enough to use knowledge and skills related to the trade policy framework. 

 
Title: Management of Industrial Relations 

 
Subject Code: SOM/BBA/DSE-III-HR-504 -A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 
Course Outcomes: 

CO 1- Students will be able to identify and explain the fundamental concepts and theories of Industrial 

Relations. 

CO2- Students will be able to demonstrate a deep understanding of the various legislations related to labor 

welfare and industrial relations. 

CO3- Students will be able to analyze and evaluate the impact of industrial relations practices on 

organizations, workers, and society as a whole. 

CO4- Students will be able to apply effective strategies and techniques to manage and resolve industrial 

disputes and conflicts in different workplace scenarios. 

 
Title: Talent and Knowledge Management 

 
Subject Code: SOM/BBA/DSE-III-HR-504 –A2 Contact Hours: 90 Hours 

Work Load: 06 Hours per week  Credit Points: 06 

 

 
 

Course Outcomes: 

CO1- Students will be able to demonstrate a clear understanding of the concepts and theories of talent and 

knowledge management in organizations. 

CO2- Students will be able to apply the principles and techniques of talent and knowledge management to 

effectively attract, develop, and retain talent in organizations. 

CO3- Students will be able to evaluate and select appropriate strategies and approaches for managing 

knowledge within organizational contexts. 

CO4- Students will be able to design and implement talent and knowledge management initiatives to enhance 

organizational performance and foster a culture of continuous learning and innovation. 



 

Title: International Trade Policy and Strategy 

 
Subject Code: SOM/BBA/DSE-IV-GB-504- A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 
Course Outcomes 

CO1: Students will be able to demonstrate the principles and theories that govern international trade. 

CO2: Students will be able to identify and describe the functions and mechanisms of global institutions such 

as the WTO. 

CO3: Students will be able to apply the trade strategies employed by developing countries to enhance their 

global trade participation. 

CO4: Students will be competent enough to critically analyze the trade partners of India and their trade 

strategies. 

 



Title: Transactional and Cross-Cultural Marketing 

 
Subject Code: SOM/BBA/DSE-IV-GB-504- A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 

 
Course Outcomes: 

CO1- Students will be able to demonstrate a comprehensive understanding of the influence of cultural 

differences on global marketing and the implications for marketing strategies. 

CO2- Students will be able to analyze and evaluate the methods and factors involved in making price 

decisions in international markets. 

CO3- Students will be competent enough of cultural factors that impact consumer behavior and preferences in 

global markets. 

CO4- Students will be demonstrate practical skills in navigating cultural differences and applying effective 

global marketing strategies. 

 



Semester Six 

 
Title: Business Policy and Strategy 

 
Subject Code: SOM/BBA/DSC-601 Contact Hours: 90 Hours 

Work Load: 06 Hours per week Credit Points: 06 

 
Course Outcomes 

CO 1: Students will be able to demonstrate a comprehensive understanding of designing strategies for an 

organization. 

CO 2: Students will be competent enough to  design and implement strategies for an organization. 

CO 3: Students will be able to demonstrate their skills in developing strategies as per the changing 

requirements of the business. 

CO 4: Students will be able to demonstrate skills in analyzing and evaluating case studies related to Indian 

organizations. 



Title: Financial Institutions and Markets 

 
Subject Code: SOM/BBA/DSC-602 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points:06 

 
Course Outcomes: 

CO1: Student will be able to demonstrate the financial institutions and their working. 

CO2: Students will be able to demonstrate the understanding about the financial markets. 

CO3: Student will be able to use different financial services and their uses. 

CO4: Students will be able to use different financial instruments of the markets. 

CO5: Students will be competent enough to understand the whole financial system. 
 

Discipline Specific Elective Courses 

Students are required to choose one group and select two papers from this group as specified here under 

Discipline Specific Elective (DSE). The groups comprise of Finance(F), Marketing(M), Human 

Resource(HR),Global Business Management(GB) 

 
Title: Project Appraisal 

 
Subject Code: SOM/BBA/DSE-I-F-603-A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 
Course Outcomes 

CO1: Students will be competent enough to understand project appraisal and evaluation. 

CO2: Students will be able to demonstrate the knowledge of feasibility analysis of the project. 

CO3: Students will be able to demonstrate the knowledge of the social cost analysis. CO4: 

Students will be able to apply the knowledge of technical appraisal of the project. CO5: 

Students will be able to use different evaluating technique of the project appraisal. 

 

Title: Business Analysis and Valuation 

 
Subject Code: SOM/BBA/DSE-I-F-603-A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points:06 

 

 
Course Outcomes: 

CO1- Students will be able to analyze and interpret annual reports to assess the financial health and 

performance of a company. 

CO2- Students will be competent enough to evaluate the value of assets within a company and identify the 

factors that contribute to their worth. 

CO3- Students will be able to apply financial metrics and indicators to assess the overall health and value of a 

company. 

CO4- Students will be able to make informed decisions regarding company valuation and asset assessment 

based on comprehensive analysis of financial information and market trends. 

 
Title: Strategic Corporate Finance 

 



Subject Code: SOM/BBA/DSE-I-F-603-A3 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 
Course Outcomes: 

CO1- Students will be able to demonstrate a clear understanding of the key principles and concepts of 

corporate finance. 

CO2- Students will be competent enough to evaluate and analyze various corporate finance strategies. 

CO3- Students will be able to apply financial analysis techniques to make informed decisions. CO4- 

Students will be able to manage corporate resources effectively. 

 

Title: Personal Selling and Sales Force Management 

 
Subject Code: SOM/BBA/DSE-II-M-603-A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 
Course Outcomes: 

CO 1- Students will be able to demonstrate a clear understanding of the fundamental concepts and principles 

of sales management. 

CO 2- Students will be able to apply theoritical knowledge and skills in utilizing various tools and techniques 

for sales management. 

CO 3- Students will be able to use selling process in real world 

CO 4- Students will be able to manage sales force effectively. 

 
Title: Advertising and Brand Management 

 
Subject Code: SOM/BBA/DSE-II-M-603-A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 

 
Course Outcomes: 

CO1- Students will be able to demonstrate a comprehensive understanding of the fundamental concepts and 

principles of advertising. 

CO2- Students will be able to analyze the process of how advertising works. 

CO3- Students will be competent enough about the process of media planning and sales promotion 

management. 

CO4- Students will be able to demonstrate brand concepts within the organization. 

CO5- Students will be able to develop branding strategies for products and services. 

 
Title: Distribution and Supply Chain Management 

 
Subject Code: SOM/BBA/DSE-II-M-603-A3 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 



Course Outcomes: 

CO1- Students will be able to demonstrate a clear understanding of the role and functions of marketing 

channels. 

CO2- Students will be able to analyze and evaluate key issues and challenges in supply chain management. 

CO3- Students will be able to identify and assess the drivers of supply chain performance. 

CO4- Students will be able to apply relevant concepts and frameworks in marketing channels. 

 
Title: HRD: System and Strategies 

 
Subject Code: SOM/BBA/DSE-III-HRM-603-A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 

 

COURSE OUTCOMES 

CO 1: Students will be able to demonstrate the importance of HRD in improving organizational effectiveness. 

CO 2: Students will be able to identify the HRD practices that can lead to an optimal HRD climate.  

CO 3: Students will develop skills in analyzing and evaluating the HRD climate of an organization.  

CO 4: Students will be able to design and implement effective HRD strategies that align with the 

organization's goals and objectives. 

CO 5: Students will be able to apply their knowledge of HRD practices in real-world organizational settings. 

 

Title: Counseling and Negotiating Skills for Managers 

 
Subject Code: SOM/BBA/DSE-III-HRM-603-A2 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

 

Course Outcomes: 

CO1- Students will be able to apply counseling skills and techniques to effectively address and manage 

behavioral issues in the workplace. 

CO2- Students will be able to analyze and evaluate the structure and dynamics of negotiation processes and 

apply negotiation strategies. 

CO3- Students will be able to demonstrate an understanding of the psychological and behavioral factors. 

CO4- Students will be able to communicate effectively and manage conflicts in the workplace. 

 
Title: Cross Cultural HRM 

 
Subject Code: SOM/BBA/DSE-III-HRM-603-A3 Contact Hours: 90 Hours 

Work Load: 06Hours per week Credit Points: 06 

 
 

COURSE OUTCOMES 

CO 1: Students will be able to identify and explain the key concepts and techniques of cross-cultural HRM. 

CO 2: Students will be able to analyze and evaluate critical issues and challenges faced by organizations in 

managing HRM in a cross-cultural context. 

CO 3: Students will be able to demonstrate an understanding of the cultural factors that impact HRM 

practices and policies in different countries or regions. 



CO 4: Students will be able to apply cross-cultural HRM strategies and approaches to effectively manage 

human resources in diverse cultural environments. 

 

Title: International Distribution and Supply Chain Management 

 
Subject Code: SOM/BBA/DSE-IV-GB-603-A1 Contact Hours: 90 Hours 

Work Load: 06Hours per week  Credit Points: 06 

 

Course Outcomes: 

CO1- Students will be able to demonstrate a comprehensive understanding of the essential elements and 

concepts of Supply Chain Management in global perspective. 

CO2- Students will be competent enough to analyze and evaluate the strategic issues and challenges faced in 

International Supply Chain Management and propose effective solutions. 

CO3- Students will be able to apply knowledge and principles of logistics network configuration. 

CO4- Students will be able to use appropriate performance measurement and evaluation techniques. 

 



Title: International Accounting and Reporting System 

 
Subject Code: SOM/BBA/DSE-IV-GB-603-A2

 Conta

ct Hours: 90 Hours Work Load: 06Hours per week  Credit Points: 06 

 

Course Outcomes 

CO1- Students will be able to demonstrate the understanding the concept, benefits, and 

challenges of global accounting standards. 

CO2- Students will be able to examine the objectives, working, composition, and 

achievements of the International Accounting Standard Committee (IASC). 

CO3- Students will be able to demonstrate the understanding the main features, uses, 

and objectives of International Financial Reporting Standards (IFRS) issued by the 

International Accounting Standards Board (IASB). 

CO4- Students will be compete enough to compare and contrast accounting standards and 

practices in Europe, the USA, Asia, and the UK. 

 

Title: International Joint Ventures, Mergers and Acquisitions 

 
Subject Code: SOM/BBA/DSE-IV-GB-603-A3

 Conta

ct Hours: 90 Hours Work Load: 06Hours per week  Credit Points: 06 

 

 
Course Outcomes 

CO1- Students will be able to demonstrate the understanding of the essential elements of 

Joint Ventures, Mergers, and Acquisitions (M&A) in a global context. 

CO2- Students will be able to apply the basic methods of valuation used in M&A 

transactions and understand their application in determining the value of companies 

involved. 

CO3- Students will be competent enough to analyse the post-merger valuation process 

and evaluate the factors that affect the success of merged entities. 

CO4- Students will be able to examine the various methods of payment and financing 

options used in M&A transactions at a global level. 

 
  



Title: Research Project & Viva Voce 

Subject Code: SOM/BBA/DSE-604 

Contact Hours: 90 Hours 

 Work Load: 06 Hours per week                                                    Credit Points: 

06 

 

 

Course Outcomes: 

 

CO1: Students will demonstrate the ability to conduct field inquiries and collect relevant 

data to address research questions or objectives. 

CO2: Students will be competent enough in data collection, critically review existing 

literature in their chosen area of study and incorporate relevant findings into their research 

project. 

CO3: Students will be able to develop effective academic writing skills and produce a 

well-structured dissertation report that adheres to scholarly conventions. 

 


